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Once you have taken your first steps into the market you may be
contemplating a marketing campaign to coincide with your approaches and
first visit. Looking to create awareness so your approaches are not totally
cold. Whilst there is something to be said for this, I have consistently found
the direct approach to be more worthwhile and cost-effective. 

That said there are some effective and relatively low-cost ways you can get
your name out there and set yourself/company up as an expert in your field.

First and foremost, make sure your website is prepared and available in the
language of your target market. Yes, English is the business language, but
generally, customers will prefer to read in their own language. They will grasp
the messages you are trying to convey, your Value Proposition, better in their
mother tongue. 

For that reason, it is important to have a professional translation by a trained
and qualified translator. We can recommend a specialist company in this area.
Contact us here for further details. We cover the fundamentals you need for
an effective campaign with real-life examples. From research through to the
latest digital marketing and e-commerce techniques, you’ll gain a wealth of
ideas to take into your own international marketing planning.

Use social media and digital marketing to announce your arrival and drive
traffic to your website. Create a lead magnet, a white paper or article of
interest to your target market which shows your expertise. Make sure this is
available in the language of your target market!

This is a whole topic which could take up a book on its own. So we have
written a detailed Whitepaper on International Marketing which you can
download for FREE here. It will help you complete the 10-point checklist to
developing your international strategy below on the following pages.
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We recommend using an expert digital marketing service to support your
efforts with regular tweets, blogs, building backlinks etc etc in order to build
your online presence and accompany your launch. Go Exporting can offer this
service. Click here for details.

Also find the relevant local trade magazines, local and national press, online
news outlets, blogs, whatever publications may be relevant and send them a
Press Release on your product/service now being available in their country.
It’s free and any articles published will enhance your presence and reputation.

Look for forthcoming exhibitions, conferences or trade association meetings
which you could attend and arrange your visits around them. At this stage,
depending on your budget, it's okay to just visit the events, not to take an
expensive stand for example. Walk the floor, network, make appointments
beforehand from the delegate list or exhibitor profiles. Use the time wisely to
meet the right people. The organisers will often be a great source of
information for you and can make introductions to key players.

You will have plenty of approaches to spend your hard-earned money on
advertising, directories, exhibition stands etc. Resist the urge to splash the
cash initially until you are sure the expenditure will be worthwhile. In these
early stages, you are trying to gain a feel for the market and make contacts.
Being proactive in your approaches will be more effective.
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